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Selected findings - healthy neighbourhood audit & food assessments 

Next steps 



Planning and building healthy 

communities 
 

Research partners from 

health and the built 

environment 
 

Four sites being examined 
 

How do these 

neighbourhoods support 

people being healthy as part 

of every day living? 

Australian Research 

Council Linkage Grant 



Healthy Neighbourhood Audit 
 

Community Food Assessment 

Market basket survey 

Farmers’ markets survey 
 

Interviews 
 

Focus groups 

 

Methodology 



Background to the audit 

How does the built 

environment support healthy 

behaviour? 

An urban planning approach 

Detailed observations of 

environments and people 

In-depth understandings of 

place 

HBEP’s ‘three domains’ – PA, 

social connection, food 



Process 

Completed by a team of interdisciplinary 

auditors 

On foot – immersion in the locality 

Cadastral maps sourced from councils 

Note taking, iPad, GIS software 

Qualitative observations as well as 

quantitative measurements 

Detailed visual record 



Audit components 

Land use  

Residential types 

Quality and character 

 



Residential land uses 



Recreational land uses – type, quality, character 



Institutional/community uses 



Commercial uses 

Availability, quality and affordability of food 



Community gardens 

Airds Bradbury 



Community gardens 

Rouse Hill 



Walking/Footpaths: 

Footpaths W1 

Signalised pedestrian crossings W2 

Painted pedestrian crossings W3 

Note whether crossing the street is 
accessible for all (e.g. people with limited 
mobility or parents with prams)* 

Accessible (Acc.) 
Not accessible (N/Acc.) 

Material of footpaths Dirt (D) 
Concrete (Con) 
Bitumen (Bit) 
Paving (Pav) 

Cobblestone (Cobb) 
Other (describe on map) 

Quality of footpaths (i.e. consistency and 
evenness of surfaces, presence of trip/slip 
hazards) 

Poor (M-P) 
Average (M-A) 

Good (M-G) 

Width of footpaths 
Measure and note the width of 

footpaths on the map 

Gradient of footpaths Flat (G-F) 
Moderate (G-M) 

Steep (G-S) 
Other (describe on map) 

Type of buffer between footpath and street 
(i.e. trees, fence/railing) 

Note and describe on the map 

Types of obstructions along the footpaths 
(e.g. overgrown vegetation, café dining) Note and describe on the map 

Visibility along footpaths Poor (V-P) 
Average (V-A) 

Good (V-G) 

Connectivity of footpaths Continuous (Cont.) 
Abrupt end (Abr.) 

Type of shading of footpaths Awning (Awn.) 
Shade structures (Sh.St) 

Vegetation (Veg) 
Other (describe on map) 

Quality of shading of footpaths Poor (Sh-P) 
Average (Sh-A) 

Good (Sh-G) 

Other  Describe on map 

Street network 

 

Street pattern 
 

Quality and 

maintenance 
 

Walking 

infrastructure 
 

Street furniture 
 

Public transport 



Airds Bradbury 



Street network 
 

Cycling infrastructure 

Parking provision 

Victoria Park 



Street network 

Rouse Hill 



Evaluative commentary 

General observations of the site – 

qualitative assessment  



Audit reports 

Detailed, rich and complex 

Informing interviews and FGs 



Report card 

Walkability in Rouse Hill 



Food assessments Supermarket survey 

• Market basket survey 

• Cost of staple food items 

• Availability & quality of fresh fruit & 

vegetables 

• Adapted standard instrument  

• Variety of stores surveyed in three 

sites 

• Small cost difference between 

localities 

• Large cost difference within each locality 

• Poorer quality of fruit and vegetables in lower SES neighbourhood 

Image: http://www.foodauthority.nsw.gov.au/_Images/ConsumerGeneral/shopping_trolleys.jpg 



Farmers’ market survey aims 

Explore the cost, quality and 

diversity of fresh fruit and 

vegetables, farm fresh foods 

and gourmet products 

Explore perceptions and 

attitudes of customers and 

stallholders 



Produce Survey 

• Cost, availability, quality and 

cleanliness of  seasonal and 

other fruit and vegetables 

• Availability and diversity of  

artisan and gourmet produce 

items 

• Organic / non-organic produce 

• Local / wholesale produce 

• Location produce grown or 

sourced 

• Special dietary items 

• Gourmet, pre-prepared meals 

• Take-away food and drinks 



Produce Survey: Results 

FRUIT AND VEGETABLES 

 

• Some differences in cost 

and presentation  

• High quality produce 

• Diverse range of items 

• Most sold seasonal 

produce 



GOURMET PRODUCE 

 

• Diverse range of produce 

• Pre-prepared foods 

common 

• More prepared and 

takeaway foods at private 

markets 

• Coffee and breakfast 

items available at all 

markets 

• All produce at farmer / 

producer markets 

sourced directly from 

farms 

Produce Survey: Results 



Customer Surveys 

• Demographic details and 

method of travel to markets 

• Shopping behaviours and 

attendance  

• Importance of buying high 

quality, fresh, diverse local food  

• Importance of sustainability and 

ethical treatment of animals 

• Atmosphere, shopping 

experience and relationship 

with stakeholders 



Customer Surveys:  

Results 

• 181 customers, 42 stallholders 

• Six farmers’ markets 

• Most drove to markets – 75% 

• Value buying local produce 

• Value ‘experience’ of market 

• Stallholders value customer 

relationship 

• Stallholders enjoy providing information about produce 

• Strong commitment to selling goods produced in an 

environmentally friendly and sustainable way 



• Undertaking interviews and focus 

groups – now well underway 

• Audit and food assessment results 

Informing question schedules 

• Quantitative and qualitative data 

collection provides deep 

understandings of the built 

environment, food availability and 

resident experiences and knowledge 

• In-depth insights and sophisticated understandings about how 

these particular places support human health and wellbeing 

Next steps and final thoughts 


