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Urban Space and the Experience Economy 



 Case Study: Murrays Beach 

 Discourse analysis(Vision and Master Planning 
Documents, Marketing texts on the Stockland website) 

 Interviews with Senior Planners and Stockland 
personnel 

 Post-occupancy surveys (20% response rate out of 120 
questionnaires) 

 



Murrays 

Beach 





 1999 – Land sold to Prudential Financial Holdings Pty 
Ltd – low cost but no development potential 

 2002 - Lensworth Pty Ltd acquired the site and 
proceeded with development of the master plan 

  the Developer needed to create new vision for the site 
and for residential development (ie a new way of 
experiencing the Wallarah Peninsula) 
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 “the natural environment and human 
enjoyment are intimately linked. The health of 
one contributes to the success of the other” 
(Lensworth, Pty Ltd, 2003) 









For example: 

The  “colour palette draws its  

character from a variety of natural 

landscape experiences of the  

Wallarah Peninsula namely  

the serenity of the lake highlighted  

by the sunset, sculptural quality of  

red gum forest and the natural  

vegetation of the bushland”. 

 



Feeling Good about Minimising Impacts: 

 “At Murrays Beach homes have been built within a building 
envelope and native habitat remain” (Stockland, website) 

 

 “Hard surfaces are minimised allowing more rainwater to soak 
into your garden and less into drains and the Lake” (Stockland, 
website) 

 

Integrating Lifestyle and the natural features: 

 “Nature corridors add to a sense of place” (Stockland, website) 

 “All of the roads at Murrays Beach meander around graceful old 
trees, creating a beautiful pedestrian friendly environment” 
(Stockland, website, 2011) 
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 “the main reason for my purchase in Murrays 
Beach was the opportunity to live in a new 
environmentally friendly, low density housing 
estate…” (Resident 4) 
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 “I really [emphasis added] enjoy the fact that no cats 
are allowed and the bird life can be observed and 
enjoyed” (Resident 5) 

 

 “I always feel that coming home to Murrays Beach 
is like returning to a sanctuary where I can unwind 
and enjoy living in a beautiful place” (Resident 5) 



 Narrow, winding roads 

 One road in and out  

 Isolation 

 Poor maintenance of parks and communal areas 

 Watering down conservation measures 

 

“   the last couple of stages included clearing a lot more trees 
and bushland compared to the earlier stages” (Resident 6) 



 Creating new experience is part of the production of the estate - 
new visions, new interpretations.  In this case the experiences 
associated with conceptual production increased the value.  
Lensworth purchased the land for virtually nothing, but with no 
development potential, and sold it to Stockland at a high cost with 
development consent for Murrays Beach. 

 The design reflected the type of experiences being offered - this 
flowed into the marketing and sales discourse. 

 Residents may consume the experiences, but through participation 
in the life of the estate they also help to produce the experience. 

 Living experience does not necessarily reflect the intended 
experiences of the developer. 
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